
Survey Subject:  

Quality and Product 

Differentiation  

Survey Dates: 

10/08/2011 – 11/07/2011 

Highlighted findings: 
 

27 total responses, 78% from the U.S. 

- Respondents report Product Performance most 

frequently as a means to differentiate their 

products from competitors.  

- A smaller percentage of respondents report 

that recycled content is an important 

consideration, but the same (or more) report the 

importance of forest certification.    
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