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Paperitalo PublicationsPaperitalo Publications

• Subsidiary of Talo Analytic International IncSubsidiary of Talo Analytic International, Inc

• Sister of the Light Green Machine Institute 

Off d i l i l l• Offered in multiple languages

• We exploit electronic and social media like no 
other media company in pulp and paper 
industry and have been doing so for over a 
decade

• Apps for iPhone and Androidpp
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Paperitalo PublicationsPaperitalo Publications

• Nip ImpressionsNip Impressions

• PaperMoney

2 d d S• 2nd Tuesday Surveys

• Capital Arguments

• Thompson Private Letter

• Cellulose CommunityCellulose Community
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Nip ImpressionsNip Impressions

• Over 11 years oldOver 11 years old

• Started as a column in a TAPPI Publication

bli h d h d f• Published every Thursday afternoon

• Centers on Jim Thompson’s editorial

• Other features on environment and world 
pulp and paper newsp p p p

• Audience: mill management and some 
headquarters managementheadquarters management
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PaperMoneyPaperMoney

• Over eight years oldOver eight years old

• Published 1st and 3rd Tuesdays of every month

i i l l l d i l i i i i• Financial, legal, and environmental activities in 
the pulp and paper industry worldwide

• PM40 is a widely followed index of publicly 
traded paper company stocks

• Audience: senior management, analysts, and 
supplier senior managementpp g
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2nd Tuesday Surveys2 Tuesday Surveys

• Opened the 2nd Tuesday of each monthOpened the 2 Tuesday of each month

• Listening to pulp and paper industry

h i f i d i• Three years information and growing 
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Capital ArgumentsCapital Arguments

• Published 15th of each monthPublished 15 of each month

• Annually awards “Engineering Manager of the 
Year”Year  
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Thompson Private LetterThompson Private Letter

• Published 1st of each monthPublished 1 of each month

• Annual subscription 
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Cellulose CommunityCellulose Community

• Cellulose Community management onCellulose Community management on 
LinkedIn

• Cellulose Community technical is at• Cellulose Community technical is at 
www.cellulosecommunity.org

N l 2 700 b ld id• Nearly 2,700 members worldwide 

• Attracts members who are then signed up for 
Paperitalo newsletters, depending on their 
fields of interest 
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Alexa RankingsAlexa Rankings

• Independent ranking service owned byIndependent ranking service owned by 
Amazon

• Transparent go to alexa com and compare• Transparent—go to alexa.com and compare 
any site

P i l P bli i bli h kl• Paperitalo Publications publishes weekly 
results at 
http://www nipimpressions com/news php?NewsSectionId 53http://www.nipimpressions.com/news.php?NewsSectionId=53
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Alexa.com Worldwide Rankingsg
(lower number = higher ranked)

• nipimpressions com‐ 43 175nipimpressions.com 43,175
– Average time on site: 5:26

• globalpapermoney com 44 560• globalpapermoney.com‐ 44,560
– Average time on site: 4:43

• risiinfo.com‐ 368,919

• tappi.org‐ 455,207

• paperage.com‐ 962,235
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Dedicated Email List
Readership CompositionReadership Composition

(nearly 30,000 email addresses)

• Interaction with suppliers, products, and services:
– 26% purchasing, 66% recommending, 53% specifying, 39% 

using
• Job Function: 

– 31% make paper, 15% make paperboard, 7% make pulp, 12% 
engineering consultants, 8% in house engineering and technical, 
3% headquarters, 4% academic

• Management: 
– 17% are president, vice president, or managing director; 22% 

are general or mill manager; 33% hold engineering or technical 
titles

• Education: 
– 8% Ph.D., 44% MS, 39% BS
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LinkedInLinkedIn 
• Paperitalo Publications posts Nip Impressions and PaperMoney articles on 

a weekly basis in the following groups on LinkedIna weekly basis in the following groups on LinkedIn:
– Paper Industry Professionals‐ 10,402 members
– Paperboard Packaging Group‐ 7,760 members
– Pulp and Paper Industry‐ 1,430 membersp p y
– The World of Paper‐ 2,210 members
– Pulp and Paper Process Engineering‐ 2,628 members
– Global Pulp and Paper Executives‐ 1,679 members

Global Pulp and Paper Professionals 915 members– Global Pulp and Paper Professionals‐ 915 members
– Pulp and Paper Group‐ 29 members
– Global Association of Pulp and Paper Manufacturers‐ 393 members
– Global Tissue Paper‐ 570 members
– Paper Companies/Mills/Suppliers‐ 1,286 members
– Paperboard Packaging‐ 7,760 members
– Pulp and Paper Entrepreneurs‐ 584 members
– Cellulose Community Management‐ 1 962 membersCellulose Community Management 1,962 members
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LinkedIn: Cellulose Community 
Management Composition

• Seniority:
– 26% Manager, 21% Senior, 18% Entry, 9% Director, 6% VP, 6% 

Owner
• Function:

– 11% Operations, 10% Sales, 8% Engineering, 6% Research, 5% 
Program and Project Management, 5% Consulting

• Location:
– 7% Sao Paulo Area, Brazil, 6% Finland, 3% Greater Atlanta Area, 

3% China, 2% Brazil, 2% Curitiba Area, Brazil
• Industry:

– 53% Paper and Forest Products, 7% Chemicals, Remaining 
Percentage made up of Mechanical or Industrial Engineering, 
Research, Staffing and Recruiting, Management Consulting 
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Website Placement Opportunities: 
Front Page

White 
Papers

Banner

Papers

Button

Supplier 
Showcase
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Website Placement Opportunities: 
Front Page Banner

White 
PapersPapers

Button
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Website Placement Opportunities: 
lSingle Page  Banner

White 
Papers

ButtonButton
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Website Placement Opportunities: 
l kSupplier Rankings Banner

White 
Papers

Button
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Newsletter Placement OpportunitiesNewsletter Placement Opportunities

Space forSpace for 
Animated gifs
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Newsletter Placement OpportunitiesNewsletter Placement Opportunities 

Space for 
animated 
gifs
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Bonus Placement OpportunitiesBonus Placement Opportunities

S fSpace for 
animated gifs
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PerformancePerformance

• One long term advertiser claims they haveOne long term advertiser claims they have 
gotten new business that could have only 
come from advertising on Paperitalo
Publications

• Another advertiser claims regular leads from 
their Paperitalo Publications advertising

• Yet another advertiser achieved 4,000 click 
thrus in 12 months on Paperitalo 
Publications
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TestimonialTestimonial
Jim‐
You restore my faith in the fact that leaders with common sense who possess the ability to utilizeYou restore my faith in the fact that leaders with common sense who possess the ability to utilize
everything within the box as well as explore outside the box, continue to exist. I could only hope
that if for some reason I should have to repeat life on earth, that I would have the opportunity to
work under your leadership. The pulp & paper industry has afforded me the honor of working
with a truly great leader, Mr. Mike Cline, now retired, and I only wished that I discovered this
industry sooner. Throughout all of your articles I detect so many of the same qualities and thoughtindustry sooner. Throughout all of your articles I detect so many of the same qualities and thought
processes, but what I truly admire is your bluntness, to the point, but not demeaning or ego driven;
plain old fashioned common sense logic. Maybe my personality is a touch tweaked, but I think we
need more leaders with these qualities.

If you ever have absolutely nothing to do and your mind needs an entertaining challenge I thinkIf you ever have absolutely nothing to do, and your mind needs an entertaining challenge, I think
many people would truly enjoy seeing you put together a "paper mill dream team", identified from
the Mill Manager to the lowest paid position; not by name, but by character traits and personality
types. Something to dwell on in your spare time. Do I detect a chuckle?

Best regardsBest regards,

C. Davis
Memphis, Tennessee USA
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ValueValue

• For $6,600 per year, an advertiser can have a button ad on both Nip 
I i d P MImpressions and PaperMoney

• With this annual contract, your ad will also be featured on the 
Supplier Showcase on Nip Impressions at least five times 
throughout the year as well as on the Nip Impressions andthroughout the year as well as on the Nip Impressions and 
PaperMoney emails

• A banner ad on either Nip Impressions or PaperMoney can be 
added to the annual button ad contract above for only $1,500, and 
also includes free white paper publication

• Advertising is also offered on a price per click basis: 162 x 162 
button at $0.62 per click (as measured by Bondware, our software 
platform)platform)

• Advertising contracts can be customized to suit any
need
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Detailed Price List
Subject to change without notice

Packages can be customized 

• Button Ads
Annual contract on both NI and PM:

– Annual contract on either NI or PM: 
$3,750– Annual contract on both NI and PM: 

$6,300
• Includes TPL subscription, White Papers, 

Supplier Showcase
• Add a banner ad on either NI or PM to this 

contract for an additional $1,500 
l h

$ ,
• Includes TPL subscription, White Papers, 

Supplier Showcase
– Monthly contract on both NI and PM: $750 

per month
• Includes White Papers, Supplier Showcase

hl h d– Annual contract on either NI or PM: 
$3,300

• Includes TPL subscription, White Papers, 
Supplier Showcase

– Monthly contract on both NI and PM: $660 
per month

– Monthly contract on either NI and PM: 
$375 per month

• Includes White Papers, Supplier Showcase

• Price per Click Ads
$

per month
• Includes White Papers, Supplier Showcase

– Monthly contract on either NI or PM: $330 
per month

• Includes White Papers, Supplier Showcase

• Banner Ads

– Annual contract price per click $0.63
• White Papers (Each)

– 12 months with monthly data $300
– $30 per month with monthly data

• Premium Directory ListingBanner Ads
– Annual contract on both NI and PM: 

$7,500
• Includes TPL subscription, White Papers, 

Supplier Showcase

• Premium Directory Listing
– 12 months $400
– $40 per month
– Includes company name and logo, address, 

email, phone number, fax, and link to 
websitewebsite

Ask about Pulp & Paper Radio International (P&PRI)
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| | | | | | | |
| | | | | | | $7,500 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Banner on Nip Impressions AND PaperMoney (More Visibility than a button ad, room to make an argument on the ad)
| | | | | | $6,500 ‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Platinum Package‐‐One Banner Ad and One Button Ad plus 30 ads on Pulp & Paper Radio International
| | | | | | $6,300 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Button ad on Nip Impressions AND PaperMoney
| | | | | $5,250 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Gold Package‐Banner Ad on PM or NI plus 30 ads on Pulp & Paper Radio International
| | | | $4,500 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Silver Package‐‐Button Ad on PM OR NI plus 30 ads on Pulp & Paper Radio International
| | | $3,750 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Banner on Nip Impressions OR PaperMoney (More Visibility than a button ad, room to make an argument on the ad)
| | | $3,300 ‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Button ad on Nip Impressions OR PaperMoney
| | $2,000

| | $500 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Specific Survey Questions on 2nd Tuesday Surveys (price for one survey)
| $400 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Premium Directory Listing
| $300 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐White Papers (each)
$0 ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐ ‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐‐Directory Listing

FOCUS ON CONTACT ACTIVITY

N tNotes

Any combination above $3,500 per year includes Supplier Showcase
Any combination above $3,500 per year includes Capital Arguments for only $400 more
Advertiser can supply own ads and copy and change any time, Paperitalo Publications will produce for $250 per item
P & PRI Commercials are 30 seconds
Other combinations are possible‐‐just ask
Prices are net
Valid as of 9 Oct 12‐‐Subject to change without notice
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Today’s RealityToday s Reality

• When asked what is the preferred choice forWhen asked what is the preferred choice for 
obtaining news about pulp and paper,
– 68% choose websites– 68% choose websites

– 56% choose e‐newsletters

55% choose printed magazines– 55% choose printed magazines

– 20% choose conferences

6% h t l h– 6% choose telephone 

• Online is clearly dominating
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Contact us Today!Contact us Today! 

Paperitalo PublicationsPaperitalo Publications

678.206.6010

0 8 l d C4018 Keeneland Court

Duluth, GA 30096 USA

Wayne Bucher (wayne bucher@taii com)Wayne Bucher (wayne.bucher@taii.com)

Jim Thompson (jthompson@taii.com)
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